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Vision
A dynamic, internationally competitive and

sustainable tourism industry

Mission
Delivering innovation & strategic knowledge
to business, community and government to
enhance the environmental, economic and

social sustainability of tourism

The CRC for Sustainable Tourism



Facilitating its Sustainable Development

Wildlife TourismWildlife Tourism
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What is Wildlife Tourism?What is Wildlife Tourism?

•  In captivity (zoos/ wildlife parks, 
   aquaria, wildlife exhibitors)

• Free-ranging (tours, lodges, natural 
  attractions, fishing, hunting)

Tourism based on “wild”
(non-domesticated) animals



• > 1200 enterprises
• Many involve wildlife as part of a broader

general or nature-based experience
• No cohesive “WT industry”
• Diverse activity types

The AustralianThe Australian
Wildlife Tourism “Industry”Wildlife Tourism “Industry”



Zoo
Farm
NB Tour
Tour Gen
Fishing
Dive
Marine Mammal
Resort
Land wildlife
Bird
Inland cruise
Hunt
Other

Wildlife Tourism Sub-sectors:Wildlife Tourism Sub-sectors:
number of operatorsnumber of operators



• Identify and realise opportunities for
wildlife tourism (WT)

• Facilitate enhancement of its
sustainability

–  Economic
– Environmental
– Social

Subprogram GoalsSubprogram Goals



Wildlife/habitat

Visitor-wildlife
encounterVisitors

Operator

Outcomes
• Visitor impacts on wildlife
• Impacts on host communities
• Visitor satisfaction
• Educational benefits
• Operator’s financial returns
• Total economic benefits

Setting

Components of the Wildlife Tourism Experience



• > 20 CRC research reports
• Communication of outputs through

website, fact sheets, stakeholder
workshops, research and industry
conferences, academic publications,
media etc.

• Prototype wildlife tourism marketing and
interpretive website

Outputs to DateOutputs to Date



• National database of wildlife tourism
operators

• Network of wildlife tourism stakeholders
• Australia’s first conference on wildlife

tourism (yes, that’s us!!)

Outputs to Date ..(Outputs to Date ..(ctdctd))



Provide directions for Australian wildlife
tourism to maximise benefits for:

Sustainable Wildlife Tourism
Convention

• wildlife
• tourists
• operators
• society

AimAim



Sustainable Wildlife Tourism Convention

• Inform stakeholders of research

• Promote idea that sustainability includes
economic, environmental and social
aspects

• Increase recognition of role of operators in
wildlife conservation

• Identify opportunities to increase diversity
and distribution of wildlife tourism products



Sustainable Wildlife Tourism Convention

• Build networks, alliances,
communication channels

– formal action plan, informal

• Promote broad participation in
development of sustainable wildlife
tourism industry

– informal, formal action plan



1. Presentations
2. Concurrent workshops and final

plenary
3. Optional website workshop
4. Field trips
5. Social events

Sustainable Wildlife Tourism Convention

ComponentsComponents



Have a fascinating and fun
conference!!

Sustainable Wildlife Tourism Convention

From the organising committeeFrom the organising committee


